Relationships among Internet attitudes, Internet use, romantic beliefs, and perceptions of online romantic relationships.
The purpose of this study was to investigate factors relating to perceptions of online romantic relationships. One hundred seventy-seven people who had never been involved in an online romantic relationship completed a survey to assess relationships among perceptions of online romantic relationships and (a) amount of Internet use, (b) Internet affinity, (c) perceived realism of the Internet, and (d) romantic beliefs. Results reveal that amount of time spent online and affinity for the Internet are positively related to more favorable perceptions of online romantic relationships, whereas perceived realism and romantic beliefs were not related to perceptions of online romantic relationships. Romantic beliefs, therefore, may lend themselves to more conventional notions of relationships. Implications for and development and maintenance of online relationships, as impacted by social support networks, are discussed.